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This brochure is an introduction to social inclusion activities based in Youth Hostels. 
 
It describes: 
 
ü Why we are involved? 

 
ü Where social inclusion should take place?  

 
ü Why participating is necessary?  

 
ü Where to start to become active? 

 
ü Why we would like to expand in future? 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

 

 Intro  



The mission of Youth Hostelling clearly focuses on inclusion objectives. Article 2 of IYHF (International 
Youth Hostel Federation) Constitution states:        
     
ά¢ƻ ǇǊƻƳƻǘŜ ǘƘŜ ŜŘǳŎŀǘƛƻƴ ƻŦ ŀƭƭ ȅƻǳƴƎ ǇŜƻǇƭŜ ƻŦ ŀƭƭ ƴŀǘƛƻƴǎΣ ōǳǘ ŜǎǇŜŎƛŀƭƭȅ ȅƻǳƴƎ ǇŜƻǇƭŜ ƻŦ ƭƛƳƛǘŜŘ 
means, by encouraging them in a greater knowledge, love and care of the countryside  and an 
appreciation of the cultural values of towns and cities in all parts of the world and as ancillary thereto, 
to provide hostels or other accommodation in which there shall be no distinction of race, nationality, 
colour, religion, sex, class or political opinions and thereby to develop a better understanding of their 
ŦŜƭƭƻǿ ƳŜƴΣ ōƻǘƘ ŀǘ ƘƻƳŜ ŀƴŘ ŀōǊƻŀŘΦέ 

 
Furthermore, on a specific European level: 

 
ü Lƴ ǘƘŜ 9¦C95 нлло ά{ŀƭŜǊƴƻ 5ŜŎƭŀǊŀǘƛƻƴέΣ 
ƳŜƳōŜǊ ŀǎǎƻŎƛŀǘƛƻƴǎ ŀƎǊŜŜŘ ǘƻ ŀƛƳ ŦƻǊ ά!ŎŎŜǎǎ 
ǘƻ 9ǳǊƻǇŜ ŦƻǊ ŀƭƭέ ŀƴŘ ǘƻ άŎƻƴǘǊƛōǳǘŜ ǘo the 
European Union in the fields of education, social 
inclusion and environment"; 

 
ü ¢ƘŜ 9¦C95 нллр ά¢ƻƭŜŘƻ 5ŜŎƭŀǊŀǘƛƻƴέ ŀƛƳŜŘ ǘƻ 
ŜƴƘŀƴŎŜ άŎǳƭǘǳǊŀƭ ǳƴŘŜǊǎǘŀƴŘƛƴƎέ ƛƴ 9ǳǊƻǇŜΤ 

 
ü The 2007 ά¢ƘƛǊŘ ²ŀȅ {ǘǊŀǘŜƎȅέ ǎŜǘ ƻǳǘ ǘƘŜ 

philosophy approach of EUFED. We are 
committed to offer activities to people, who 
cannot pay a market price for service and who 
are at risk of social exclusion, while serving 
people equally. 

 
 

 

 

 

 

 

 

 

 
 

 

Why we are involved?  



Young people and families are part of a social structure composed of different people (parents, 
teachers, employers, friends, etc.), who all have different expectations and interactions with the 
young people and families. The less interaction a person has, the more he or she is at risk of social 
exclusion.  
 
The world of interaction is divided in four parts:   
 

 
Source: Paulides (1997) 
 
 
In all four environments, a person can be affected by social exclusion. Social inclusion activities are 
normally concentrated at the first three settings: home, neighbourhood, school/work. The fourth 
part, leisure time, which includes travel and holiday, is often ignored.  
 
Youth Hostel Associations are primarily aiming to reduce social exclusion risk in the fourth, the leisure 
environment, as others are concentrating on other environments. 
 

 

Where social inclusion should take place?  



Taking part in leisure time activities including travel and holiday should not exclusively be reserved for those 
who can afford it and who are not at risk of exclusion. It benefits all young people and families. 
 
The Concept of leisure and social tourism is based on the following: 
 
ü The right to tourism is the corollary of the right to rest and leisure guaranteed by the Universal 

Declaration of Human Rights (UN).    
ü It has been recognized by the Global Code of Ethics for Tourism (UNWTO). 
ü ά!ƭƭ ǘƘŜ ŎƻƴŎŜǇǘǎ ŀƴŘ ǇƘŜƴƻƳŜƴŀ ǊŜǎǳƭǘƛƴg from the participation in tourism of low-income sectors of 
ǘƘŜ ǇƻǇǳƭŀǘƛƻƴΣ ƳŀŘŜ ǇƻǎǎƛōƭŜ ǘƘǊƻǳƎƘ ǿŜƭƭ ŘŜŦƛƴŜŘ ǎƻŎƛŀƭ ƳŜŀǎǳǊŜǎέ ό.L¢{ύ. 

 
Professional social workers are quoting the access to leisure time and holidays as very important. A survey 
conducted by the Family Holiday Association Forum in 2006 has impressively undermined this. 
 
The question:  as a professional working with disadvantages families, how important do you regard access to a 
holiday in being able to influence the following? 
 
ü Improving family bonding and stability (81% - very important) 
ü Reducing marginalization and isolation (72% - very important)  
ü Improving health (64% - very important) 
ü Improving work/school performance (47% - very important) 
 

Finally taking part in leisure time and holidays brings individual benefits to those who are able to participate: 
  
ü Activities bring together social, educational and cultural objectives 
ü Target public is clearly identified without discrimination 
ü Essential break from routine 
ü Opportunities for social interaction 
ü Increased life satisfaction, well-being and quality of life 
ü Improved mental and physical health 
ü Opportunities for personal development 
ü Improved self image and self-esteem 
ü Improved relationships  
 

For all these reasons, we are strongly committed to offer leisure time and holiday social inclusion activities. 
Five examples will show how to get involved and become active, starting with a planning process example, 
from self-organized small-scale activities to large scale and long-term activities. Just follow these best practice 
examples, make contact with those who are already involved and make use of our checklist, which is giving first 
help to plan/start your own contribution to social inclusion. 
 
 
 
 
 
 
 

 

Why leisure time participation and  social tourism are  

necessary?  



Country: Macedonia 
 
Action: social inclusion and youth empowerment shift summer camp 
 
Funding: potential sponsors have already been contacted: 
ü Foundation Schüler-Helfen-Leben, Germany 
ü Norwegian Embassy to Macedonia 
ü Macedonian Ministry for Labour and Social relations   

 
Background:  
ü "The youth of the Balkan region remain the most 

endangered in Europe" UNICEF 2002 Declaration 
ü Decade of Roma Inclusion 2005 to 2015 
ü Portfolio of similar actions:  
Å 1996-2005 - socially disadvantaged children summer 

camp, supported by the Macedonian Orthodox church 
Å 1997 - ά[ŜǘΩǎ ƘŀǾŜ Ŧǳƴ ǘƻƎŜǘƘŜǊέΣ ƳǳƭǘƛŎǳƭǘǳǊŀƭ ȅƻǳǘƘ 

summer camp, supported by Open Society Institute-
Macedonia and King Baudouin Foundation, Belgium 

Å 1998-2005 ς Multi-religious youth summer camp, 
supported by Grace Church Rosewill, U.S.A. 

Å 2001-2002 - Holiday for socially disadvantaged 
children, in partnership with the Centre for multiethnic 
understanding and refugees, supported by the Open 
Society Institute - Macedonia 

 
Target Group:  
ü Young people living in socially excluded or disadvantaged urban areas in Kosovo, region of Skopje and 

south Serbia 
ü Displaced young persons, remaining from the conflicts in Kosovo 1999 and in Macedonia  
ü 10% from the participants would be of non-minority background 

 
Objectives:  
ü Advancing the social integration and empowerment with artistic and sport activities, using intercultural 

methods as means to encourage creativity and self-esteem 
 
ü To contribute to the personal, cultural and social development of young people coming from deprived 

and minority communities 
ü To provide and enhance the participants of the project with intercultural communication, socio-cultural 

advancement  and skills to involve in artistic expression 
ü To equip young people with skills to carry out follow-up activities in order to share their experiences 

and knowledge with others after the return to their respective communities 
 
Partners: Slovenia, Kosovo, South Serbia, and other countries with large Roma population (Romania, Bulgaria, 
Slovakia, etc.) 
 

 

Example 1 -  "Out of the Shadow" -  Macedonian Youth 

Hostel Association (MYHA) -  A planning and preparation 

example 



Time frame: 2009-2015 
 
Number of participants: 800 in four different groups 
 
Duration of stay/activities: 10 days 
 
Outlook: applications completed 
  
Communication/PR: The empowerment and information of the local community will be another priority of the 
project. Several means will be employed in the methodology to reach out to this target group and achieve the 
desired outcome.  
 

a) Public information and education of the project and the results: In this project the public will be 
informed and educated through the informational brochures and leaflets and through a website.  

 
b) Communication through media: This type of communication will happen through TV coverage, articles 

in important newspapers and other products such as posters, T-shirts, pins and stickers.  
 

c) Direct action: Public activities aimed at informing, motivating and mobilizing the public will be vital 
elements as they offer an opportunity not only to inform citizens, but also to demonstrate concern and 
build commitment for change.  

 
Contact:  Robert Alagjozowski 
 Macedonian Youth Hostel Association 
 Prolet 25 
 1000 Skopje 
 Macedonia 
 Tel.: +389 23114849 - Fax: +38923195029 

 ralagjozovski@hotmail.com 

 www.myha.org.mk  

 
 
 
 
 
 
 
 
 
 
 
 

Example 1  -  (Continued) 
 

 

mailto:ralagjozovski@hotmail.com
http://www.myha.org.mk/


Country: Austria 
 
Action: holidays for children of Chernobyl victims 
 
Funding: private ς public mixed group of sponsors  
 
ü ÖJHV-Carinthia 
ü Municipality of Velden 
ü SPÖ-group of the regional parliament  
ü Ms Roswitha Weidinger 
ü Social capital fund KOPK 

 
Background: result of political consultations between Austria and the Ukraine. The action is carried out in 
different Austrian regions under different patronage and mixed initiatives. 
 
Target Group: children of Chernobyl disaster victims, who are suffering from genetic defects. 
 
Objectives:  
ü To offer a holiday scheme to young people with a handicap 
ü To allow them to left behind daily routine and social exclusion 

  
Partners: the funding partners as above 
 
Time frame: since 2003 
 
Number of participants: 15 young people together with their facilitators each year. 
 
Duration of stay/activities: one week 
 
Communication/PR: pro-active local public media work, coverage of the action in internal media of sponsors.  
 
Outlook: the action will continue in 2008. 
 
Contact: Ms Gertrude Weilinger 
 ÖJHV 
 Neckheimgasse 6 
 A-9020 Klagenfurt 
 Tel.: +43 463230019 - Fax: +43 46323001913 

 oejhv-kaernten@oejhv.or.at 

 www.hiyou.at  
 
 
 
 
 
 

 

Example 2 -  "Chernobyl Campaign" -  Austrian Youth  

Hostel Association (ÖJHV) of Carinthia  

mailto:oejhv-kaernten@oejhv.or.at
http://www.hiyou.at/


Country: Germany 
 
Action: summer holiday  
 
FundingΥ нлΦллл ϵ Ŏƻ-funding from the Rhineland-Palatinate Regional Ministry for Labour, Social Affairs, Health, 
Families and Women. 
 
Background: the action represents an auxiliary engagement of the Land in promoting "leisure time for 
families". The annual budget ŦƻǊ ƎǊŀƴǘƛƴƎ ƭŜƛǎǳǊŜ ǘƛƳŜ ŦƻǊ ŦŀƳƛƭƛŜǎϥ ŀŎǘƛǾƛǘƛŜǎ ŀŘŘǎ ǳǇ ǘƻ ƳƻǊŜ ǘƘŀƴ ϵ м Ƴƛƭƭƛƻƴ 
per year.  
 
Target group: low-income families with three or more children and single parents with one child or more. 
Families must be resident in Rhineland-Palatinate and having not participated in the programme in the past. 
 
Objectives:  
ü Experience of jointly spent leisure time between parents and children will foster mutual understanding, 

confidence, cohesion of the family members and experiences in culture and non-formal education. 
Therefore, tailor made programmes for the families were prepared. 

ü The parents will have the opportunity to 
occupy themselves intensely with their 
children away from everyday hassle. 

ü Furthermore, developing friendship with 
other families should be experienced in order 
to allow the stability of the family 
relationship and to foster responsibility in 
educating their own children. 

 
Partners:   
ü Regional Ministry for Employment, Social 

Affairs, Families and Health of Rhineland-
Palatinate 

ü DJH Rhineland-Palatinate/Saarland  
ü Other officially recognized and qualified holiday facilities for families in Rhineland-Palatinate  
ü Council of the overhead bodies of welfare work in Rhineland-Palatinate 

 
Time frame: leisure time for families, since 1999; summer holiday campaign, since 2004 
 
Number of participants: the leisure time for families programme reached more than 6.000 families and more 
than 23.000 children since 1999. The summer holiday campaign for large families with low income reached 
additionally 130 families (510 people in total) in 2007. 
 
Duration of stay/activities: one week 
 

 

Example 3 -  " Summer holiday campaign for large 

fam ilies with low income  " -  German Youth Hostel 

Association (DJH) of Rhineland - Palatinate  



Communication/PR: brochure of Ministry for Employment, Social Affairs, Families and Health of Rhineland-
tŀƭŀǘƛƴŀǘŜ ŎŀƭƭŜŘ άCŀƳƛƭƛŜƴŜǊƘƻƭǳƴƎέ όŦŀƳƛƭȅ ǊŜŎǊŜŀǘƛƻƴύ 
 
Outlook: the campaign will be continued in 2008. 
 
Contact:  Jessica Braun 
 Die Jugendherbergen in Rheinland-Pfalz und im Saarland 
 In der Meielache 1 
 D-55122 Mainz 
 Tel.: +4906131/37446-0 - Fax: +49 6131/37446-22 

 braun@diejugendherbergen.de  
 
 Ministry for Employment, Social Affairs,  
 Families and Health of Rhineland-Palatinate 
 Referat Familienpolitik, Familienförderung 
 Bauhofstraße 9 
 D-55116 Mainz 
 Tel. +49 6131/ 16-4475 - Fax +49 6131/16-17-4475 

 www.masgff.rlp.de  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Example 3 -  (Continued) 

mailto:braun@diejugendherbergen.de
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Country: United Kingdom 
 
Action: to provide financial support to children from low-income families travelling as part of an organised 
group and staying at Youth Hostels in England and Wales. 
 
Funding: YHA E&Ws own fund to support economically disadvantaged children and young people. Funds are 
raised by YHA members and partners including Flogas, Vanquis Bank, the John Ellerman Foundation and the 
Derbyshire Building Society. In 2007Σ ¸I! ƎŀǾŜ ϵ ммлΦолл ƛƴ Ϧ.ǊŜŀƪǎпYƛŘǎϦ ŀǿŀǊŘǎΦ 
 
Background: An initiative created by YHA E&W to offer additional support to those most disadvantaged in 
society. 
 
Target group: Breaks4Kids offers up to 50% of the cost of accommodation and meals for children from low-
income families. 
 
Objectives: To ensure no child is left behind, or excluded from opportunities for learning and personal 
development away from home and outside the classroom. 
 
Partners: three sponsors ς Flogas, Vanquis Bank and the John Ellerman Foundation, and in 2007, the 
Derbyshire Building Society.   
 
Time frame: Started in 2006 replacing an earlier fund called "Give us a break"; ongoing. 
 
Number of participants: Breaks 4 Kids helps 3.000 young people each year, who stay as part of an organised 
group. 
 
Duration of stay/activities: from one to five nights stay 
 
Communication/PR: Through website and targeted at education 
sector 
 
Contact:  Tim Diggle 
 YHA E&W 
 Trevelyan House 
 Dimple Road, Matlock 
 GB-Derbyshire DE4 2DH 
 Tel.:  +44 (0) 1629 592710 
 Fax: +44 (0)1629 592702 
 timdiggle@yha.org.uk 
 www.yha.org.uk 
 

 

 

 
 
 

 

Example 4 -  òBreaks4Kids ó ð Youth Hostel Association 

England & Wales (YHA E&W)  

mailto:timdiggle@yha.org.uk
http://www.yha.org.uk/


Country: United Kingdom 
 
Action: summer camp 
 
Funding: Big Lottery Fund  
   
The Young People's Fund funded thousands of young people to take part in and lead on both after school and 
holiday activities. Big Lottery Fund seeks for a managing agent and offered ϵ мпΦро Ƴƛƭƭƛƻƴ to provide 21.000 
places to young people from England to take part in residential activity breaks in summer 2005 and 2006. YHA 
E&W applied successfully. 
 
Background: UK Government - 9ǾŜǊȅ /ƘƛƭŘ aŀǘǘŜǊǎ !ƎŜƴŘŀ ά/ƘŀƴƎŜ ŦƻǊ /ƘƛƭŘǊŜƴέ ƛǎ ŀ ƴŜǿ ŀǇǇǊƻŀŎƘ ǘƻ ǘƘŜ 
well-being of children and young people from birth to age 19. The Government's aim is for every child, 
whatever  their background or their circumstances, to have the support they need to: 

Å Be healthy  
Å Stay safe  
Å Enjoy and achieve  
Å Make a positive contribution  
Å Achieve economic well-being 

Target group: young people aged 11-17. 40% target of disadvantaged young people attending the camps in 
order to tackle disadvantage among children and young people. The programme aims to identify at an early 
stage children and young people at risk of social exclusion, and make sure they receive the help and support 
they need to achieve their potential. 
 
Objectives: To increase the visibility of residential activity programmes and promote their benefits to young 
people, including: 
 
Å Development of social skills 
Å Meeting new people from different socio-economic groups 
Å Creating memorable experiences  
Å LƳǇŀŎǘƛƴƎ ǇƻǎƛǘƛǾŜƭȅ ƻƴ ȅƻǳƴƎ ǇŜƻǇƭŜΩǎ ƘƻƭƛŘŀȅ ǘƛƳŜ 
Å Learning new skills 
Å Improving self-esteem 
Å Gaining in self-confidence 

 
Partners: over 50 partners 
 
Time frame: pilot project started 2003/2004, project in 2005 to 2007 
 
Number of participants: in total 32.000 from 2005 to 2007 
 

 

Example 5 -  òDo it 4 Realó ð Youth Hostel Association 

England & Wales (YHA E&W)  



Duration of stay/activities: one week 
 
Communication/PR: "Do it 4 Real" DVD was produced to be shown at the 2007 Annual General Meeting of YHA 
E&W last September. Copies have been sent to potential funders, to organisations who work with young 
ǇŜƻǇƭŜ ǘƻ ŜƴŎƻǳǊŀƎŜ ǘƘŜƳ ǘƻ ǇŀǊǘƛŎƛǇŀǘŜ ƛƴ ǘƘŜ ǇǊƻƎǊŀƳƳŜΧ 
 
Outlook: Government has provided around ϵ мф million for summer camps over the next 3 years. YHA E&W has 
been asked by the Department of Children, Schools and Families (DCSF) to manage summer camps programme 
in 2008. YHA E&W will tender for contract as managing agent for 2009/2010. 
 
Contact:  Tim Diggle 
 YHA E&W 
 Trevelyan House 
 Dimple Road, Matlock 
 GB-Derbyshire DE4 2DH 
 Tel.:  +44 (0)1629 592710 
 Fax: +44 (0)1629 592702 

 timdiggle@yha.org.uk 

 www.yha.org.uk  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Example 5 -  (continued ) 

mailto:timdiggle@yha.org.uk
http://www.yha.org.uk/


This project provides funded opportunities for those most at risk of disadvantage in society to experience the 
benefits of participating in educational, social, cultural and recreational activities within the fun and friendly 
environment of a residential Youth Hostel setting. 
 
"Give us a Break" project is funded by Provident Financial and organised by the Irish and Scottish Youth 
Hostels.  
 
The project aims to introduce young people to new environments, activities and experiences, and to tackle 
social exclusion.  
 
The project covers all costs including transport, food, accommodation and activities. 
 
Contacts:  AN ÓIGE - Elaine Moore 
 61 Mountjoy Street  
 DUBLIN 7 
 Ireland 
 Tel.:  + 353 1 8826725 
 Fax: + 353 1 830 5808 
 emoore@anoige.ie   
 www.anoige.ie/   
 
 SYHA - Louise Nowell 
 7 Glebe Crescent 
 FK8 2JA STIRLING 
 Scotland 
 Tel.: + 01786 891306 
 Fax: + 01786 891334 
 louise.nowell@syha.org.uk  
 www.guab.org.uk/ - www.syha.org.uk 
 

 
 
 
 
 
 
 
 
 
 
* Additional example which was not presented during the EU Seminar on "Social Inclusion Activities in Youth Hostels", 
Leuven (Belgium), 21

st
-22

nd
 February 2008 

 

Example 6*  -  òGive us a Breakó ð Irish and Scottish 

Youth Hostel Association s (AN ÓIGE and SYHA)  
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We would like to expand significantly the number of Europeans who can take part in such activities, because 
we would like to contribute to the Charter of fundamental rights of the European Union, article 34 (3) to fight 
social exclusion and poverty. 
 
Children growing up in social exclusion anŘ ǇƻǾŜǊǘȅ ŀǊŜ ƭƛƪŜƭȅ ǘƻ ōŜŎƻƳŜ ŜƴǘŀƴƎƭŜŘ ƛƴ ŀ άǾƛŎƛƻǳǎ ŎƛǊŎƭŜέΦ ¢Ƙƛǎ 
circle entails inequality of access to resources and opportunities, and is often linked to discrimination. Child 
ǇƻǾŜǊǘȅ ƛǎ ŀ ŘŜƴƛŀƭ ƻŦ ŎƘƛƭŘǊŜƴΩǎ ǊƛƎƘǘǎΦ Lǘ Ƙŀǎ ǎŜǾŜǊŜ ƭƻƴƎ-term consequences, restraining children from 
achieving their full potential, adversely affecting their health, inhibiting their personal development, education 
and general well-being. 

As solidarity is a hallmark of the European Union, tackling child poverty and breaking the transmission of 
ǇƻǾŜǊǘȅ ŀƴŘ ǎƻŎƛŀƭ ŜȄŎƭǳǎƛƻƴ ŦǊƻƳ ƻƴŜ ƎŜƴŜǊŀǘƛƻƴ ǘƻ ǘƘŜ ƴŜȄǘΣ ŦŜŀǘǳǊŜǎ ƘƛƎƘ ƻƴ ǘƘŜ 9ǳǊƻǇŜŀƴ ¦ƴƛƻƴΩǎ ǇƻƭƛǘƛŎŀƭ 
agenda. Building a more inclusive Europe is vital to achieve the European Union's goal of a socially cohesive 
society.  

In 2000, EU leaders established the Social Inclusion Process. Participation by actors such as NGOs, social 
partners and local and regional authorities has become an important part of this process.  

EUFED and its Member Associations are participating actively in this process while carrying out social inclusion 
activities and communicating on best-practice examples in order to make others aware how to get involved.  

For further information on the presented best practices, do not hesitate to contact the people referred to in 
the previous pages.  
 
For first steps in planning a social inclusion activity in Youth Hostels, please consult the EUFED homepage 
(www.eufed.org) and browse the checklist (http://www.eufed.org/Leuven%20seminar/Check-List.pdf) for 
starting social inclusion activities including communication planning. 
 
Our target is to involve 50.000 young people and families across Europe every year in our social inclusion 
activities! 
 
If you wish to support us in achieving this goal, please do not hesitate to contact us. 
 
 

 
 

 

Why we would like to expand in future?  

http://www.eufed.org/
http://www.eufed.org/Leuven%20seminar/Check-List.pdf


The European Union Federation of Youth Hostel Associations was set up in Strasbourg in 1987 to represent the 
interests, at EU level, of the national Youth Hostel Associations of Europe and the young people who stay at 
Youth Hostels. The Federation registered as an ASBL under Belgian law in August 2004. 
 
EUFED represents: 
 

 22 Youth Hostel Associations,  

 Across 19 European countries,  

 Operating 1.800 Youth Hostels,  

 Serving 2.8 million members, and  

 Recording more than 23 million overnight stays per year within Europe. 
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About EUFED  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

This project has been funded with support from the European Commission. 
 

This publication reflects the views only of the author, and the Commission cannot be held responsible 
for any use which may be made of the information contained therein. 

 
 
 
 



 
 
 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

EUFED 
Hoogstraat 25, rue Haute 
B-1000 Brussels 
 
Tel.: +32 (0)2 502 80 66 
Fax: +32 (0)2 502 55 78 
info@eufed.org 

www.eufed.org 

 


