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EUFED-General Assembly and 
European Regional Youth Hostel Conference

„Graslöwe“
the Environmental Ambassador 

for children goes Europe“

By Anna Lena Etzbach (Project Manager) and Thomas Py hel (Director, Green Academy)
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The “Graslöwe” as Graslion:
Get fit for 

your environment!

A Project of the AgD

Supported by  
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The DEUTSCHE 
BUNDESSTIFTUNG UMWELT (DBU)

– Founded 1990 by the German 
governance

– Biggest environmental 
foundation of the world

– Initiated the Graslöwen project 
1999 as an important part of its 
work to reach children

– Gave the Graslöwen project to 
the AgD with the target to 
become more international
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The intentions
of the AgD

International 
understanding

Tolerance

Integration

Advancement 
of language-

learning

Intercultural 
exchange

Education for 
sustainable 

development
(ESD)
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The „Graslöwe“ stands
since 10 years for...

Engagement for 
environment with 
low entry barriers

Educative
Entertainment 
for children

Everyday life 
of children

Innovative & 
exemplary 

environmental 
education for 

children
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The environmental ambassador 
for children…

… is a very friendly figure
… reaches children between 7 and 12 years in 

their own world
… motivates them to protect and create their 

world
…makes children to understand what education 

of sustainable development (ESD) means 
… sensitizes children for the big topics around 

the very complex area of ESD
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How children think
about the
„Graslöwe“ Children think

about him that
he is „cool“, 
„amazing“, 

„nice“.

Older children 
know more about 
his environmental 

activities than 
younger children 

do.

He stands for the
environment

Children know 
his tips to protect 

the nature.

They see him 
as a guide or 

an idol.

Many children want to 
become active when
they get to know the
„Graslöwe“ with his 

ideas.
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The different modules 
of the „Graslöwen“ project

TV

Radio 

Workshops

Graslöwen 

Club

www.grasloewe.de
Pedagogical 

materials

Musical

PR ActivitiesSchool-Trips

Radio Plays
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Targets of the 
„Graslöwen Club“

– Find partners in the 
neighbourhood of nearly 
all children to help them 
to realize their idea

– Promote key skills
– Advance language skills
– Contribute to integrative 

work
– Spread the Graslöwen

project in Europe
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Graslöwen Partners
Approximately 60 partners who 

support the idea of the 
Graslöwen Club in Germany
– Youth hostels
– Environmental institutions
– museums
– Zoos
– Integration - Centres
– Environmental organisations



11

„Graslöwen TV“
- started in 1999 as the first 
initiative of the whole 
project

- Project developed by DBU 
+ KI.KA as one of few 
operative projects of DBU

- Target group: 

Children between 7 
and 12 years

- 4 TV productions
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The TV Productions
– „Die Graslöwen“ (KI.KA, 

ZDF)
7 episodes

– „Die Hollies“ (KI.KA, )
3 episodes with animations

– „Die Hydronauten“ (KI.KA, 
NDR)
13 episodes, animated

– „Der verzaubere Otter“
(KI.KA)
feature film with animations
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„Graslöwen Radio“
– 25 Radio plays for children

Topics i.e. saving energy, the 
climate change, noise

– One radio play with prominent 
speakers like Anke Engelke
(German comedian) 

– Radio-workshops for children 
and adults/ educators
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Graslöwen Radio Plays

– alternative to TV
– Environmantal thriller

paired with ESD
– Ideas to become active

for children
– Tips for home on the

Homepage
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Graslöwen Radio Workshops

- Placement of media-skills paired with 
environmental issues 
-> new approach

– Project-work, school-work, media-
groups

– Cooperation with locale radio-stations
– PR for schools
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„Graslöwen Musical“

– Environmental themes 
become catchy songs

– Interdisciplinary project
– catchy melodies, funny 

lyrics
– Pedagogic materials with 

CD 
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www.grasloewe.de

– Topics for children and 
adults / teachers / 
parents

– Environment tips & quiz

– Free download for 
pedagogic materials 
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Graslöwen school trips

– School trips for children 
between 9 and 12 years 

– Communicate the theme ESD 
in an exciting and amusing 
way

– Relation to own activities at 
home

– Foundation of a Graslöwen
Club: to stay active after the 
school trip
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Advantages for
the youth hostels

– Quality sign „proved by the Graslion“

– Favourite communication figure 

– PR assistance by the EUFED agency 
in Brussels ?? 

– Materials around the project

– New target group

– Support with successful pedagogic 
concepts
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1. Youth hostel announce interest at EUFED

2. Dispatch of the entry and realisation help 
for Graslöwen school trips 

3. Development of a Graslöwen program by 
the youth hostel

4. Release of the program by EUFED in 
cooperation with AgD

5. Realisation of the program with children 

6. Documentation

7. Certification and package of materials

The way to the 
„Graslöwen“ Certification
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Quality Standards
1. Sustainability
2. Relation to everyday life and activities of 

children
3. Key skills
4. Transparent learning area
5. Graslöwe as communication figure
6. Communication of the Graslöwen Club
7. Involvement of new medias
8. Pedagogic mentoring
9. Project work
10.Evaluation
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Get fit for your environment
with Graslöwen-Power!


